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Agritourism sprouting throughout the state, catching on regionally

Written by: KESHIA CLUKEY 

03/07/12 - 6:27 PM EST 

The Morris couple looked online and found out the Harden Furniture Co. gives tours.

They drove almost two hours to see the McConnellsville company make everything from chairs to headboards out of locally grown trees.

“It was great,” Alan Curtis said Wednesday. “It was fun to see the techniques they use.”

The Curtises could be called agritourists, and agritourism is a growing industry around the state and nation, said Matt Nelligan, manager of public affairs for the New York State Farm Bureau.

Agritourism includes traditional farm-based tours such as pick-your-own apples or strawberries, or seeing the dairy process. It also includes other businesses such as Harden Furniture, maple syrup producers, and even breweries and wineries.

The industry continues to grow not only in the number of touring opportunities but also the amount of travelers.

Statewide, agritourism and recreational services grossed almost $18 million in 2007 and almost $557 million nationwide, according to the U.S. Census of Agriculture.

More recent numbers are not available because the census will not be conducted again until the end of the year. Local numbers were not available.

Branching out

Wine trails, in particular, are a growing part of the industry and indicative of the increase in agritourism.

Wine is one of the largest agricultural attractions across the state, said Eric Scheffel, a spokesman for I Love NY.

According to the group’s latest figures, in 2008 almost 5 million tourists visited state wineries, up 21 percent from 2003, Scheffel said. Wine-trip related expenditures in 2008 totaled $376.5 million, he said.

Similar to wineries, breweries and distilleries also are a hit destination.

The Adirondack Distilling Co. will be added soon to the tour list.

Scheduled to open at 601 Varick St. in Utica within a few months, the distillery will produce vodka, gin and bourbon made from New York state products, said company partner Jordan Karp.

It will be open for tours and tastings.

“What we’re trying to do is to have a handmade product that uses local ingredients and will benefit the local economy,” Karp said. “We hope to have people come in and really get to know the product and get to know the process.”

One of the reasons people are turning to agritourism is because of the growing local food movement, said Marty Broccoli, an agriculture economic development specialist for Cornell Cooperative Extension of Oneida County.

He defined agritourism as “anything to do with celebrating food production where consumers are able to experience from production to processing.”

“It’s growing tremendously,” he said. “I think people just want to get back to the simple things in life. It’s a good feeling to be with nature and to see how farmers produce stuff.”

Low cost, high value

The high cost of travel and gasoline prices also have a positive impact on local agritourism businesses, Nelligan said.

“People are tending to look for entertainment and tourism upstate, closer to home,” he said.

He also cited the comparative cost of activities, such as tours or apple picking, as relatively less expensive than other entertainment, and they have the added education value.

“Agriculture is a growing industry,” Nelligan said. “New things are coming online all the time and there’s an unlimited potential for growth. … We really think that’s a big development opportunity, especially for upstate.”

George Joseph, owner of North Star Orchard in Westmoreland, said he has noticed an increase in the number of people that have come to his farm over the past few years — something he looks to capitalize on.

Joseph’s orchard has everything from pruning seminars in the spring to pick-your-own strawberries, apples and blueberries. In the fall, tourists can see apple cider being made or go through a corn maze, not to mention purchase bakery items.

Joseph said the orchard and store have seen their sales increase in the last three years.

“People like to know where their food comes from,” Joseph said. “It brings a real value to what you do.”

Utica Observer Dispatch    Page 1 of 2

